PERCEPTION OF SPECIFIC VEGETABLES
Frequency of Use

Homemakers were presented a card listing six statements that
referred to how often they served vegetables.  For each of 26
selected vegetables, respondents were asked to pick the statement
that came closest to telling how often they served each vegetable
in the 12 months immediately prior to interviewing.

Frequency of Serving Statements

Haven't served in past 12 months

Less than once a month

About once a month

2 to 3 times a month

Once a week

2 times a week or more

Tomatoes, lettuce (or escarole), green beans, white potatoes,
corn, white onions, and green peas were the most frequently served
vegetables.  They were reported served at least 2 to 3 times a
month by over 75 percent of the sample respondents.  Of these
frequently served vegetables, tomatoes, lettuce, white potatoes,
and white onions were reported served 2 times a week or more by
over 50 percent of the homemakers.

Celery, cucumbers , carrots, cabbage (or sauerkraut), and
green peppers were reported served at least 2 to 3 times a month
or more by approximately 5 to 7 homemakers in 10; however, only
3 in 10 homemakers said that they served these vegetables a
minimum of 2 time a week.

Some vegetables were served either infrequently-about once
a month or less--or not at all.  Beets, spinach, lima beans,
radishes, squash, asparagus, broccoli, and sweet potatoes were
reported as either served infrequently or not at all in the 12
months prior to interviewing by 6 to 7 homemakers in 10.
Cauliflower, Brussels sprouts, turnips, black-eyed peas, okra ,
and eggplant were reported either served infrequently or not at
all by 8 to 9 homemakers in 10.  In the case of eggplant, okra,
and black-eyed peas, the predominant response of homemakers was
that they had not served these particular vegetables at all during
the 12-month period prior to interviewing.

(Question 2a)
Reasons for Reported Frequency of Serving Vegetables

Questions were asked of homemakers to obtain their reasons
for serving or not serving selected vegetables.  A split-sample
technique lightened the burden of the respondent so that even
though a homemaker had indicated earlier how frequently she served
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those homemakers who did not.report purchas-
